TUurn gow

L | ADICTION

It 1 BUSLNESS




| IR §315'¢0 16 1810150 ) s DUUUUUUUUUU U 6

1.1 What 1S POLe danCINgG........cccveieiiiieiiieeieceee ettt e 6
1.2 The benefits Of this CAr€er.......cccueviiriiiiiriiiiieieeeee e 6
1.3 In this GUIE.....coeiiiiiiie e e 7

2. SPins, 1riCKS ANA POSES ......c..cccueeeiiiiiiiiiiiiiiiiiteetee ettt e 9
2.1 Learning the MOVES.........couiiiiiieeiiie e e et e sieeeeteeesteeeaeeeaaeeeeaeessseeesnseeensseeennseens 9
2.1.1 WATTIING UP oottt ettt sttt et e sbe et sbe et sieenbeeane s 9
2.1.2 COTE IMOVES ...ttt ettt ettt 14
2.1.3 Reason fOI COTE IMOVES......cccuuieiiieeiiieeiiiieeiieeeteeesireeeseaeeeseeesreeessseeessseesnaseenns 17
2.1.4 MOTE MOVES ...ttt ettt ettt et et 18
2.1.5 Relax and RECOVET ......ccuviiiiiieiie ettt 28
2.1.6 Intermediate and Advanced MOVES ..........ccceevuerienieiienienieieneeeee e 29

3. The BUSINESS ...ttt ettt ettt b e et e e e e e e 41
3.1 Should you have @ partner?..........ccccueeiieiieiiieiieee ettt 41
3.2 HirINg INSTIUCTOTS ...eeiviieeiiie ettt ettt et e et e e e etae e saa e e e s eeensaeennneean 42
3.2.1 FInding an INSUCTOT ......couiriiiriiiiiniieieeiieste ettt 42
3.2.2 Instructor Responsibilities ...........cccviriiiiiriieiiiie e 43
3.2.3 Paying YOUT INSIIUCTOT ... ..eeiuiiiiieiiieiieiie ettt ettt et e siee et e siee e eseeeeaneens 43
INStrUCtOr AGIEEMENL ......c.uiiiiiiieiiie ettt e et e et e et e e sebee e snb e snseeenees 45
3.2 4 INSUTANCE ....veeeeiiiieeeeiteeeeeiee e e ettt ee e e et eeeessaaeeeesnaaeeeeessaeeeesnsseeeesnssseeeennsnneenanns 48
325 TAXES ettt sttt ettt ettt 49
3.2.6 MONthly MEELINGS ....eeeiviiiiiieeiiie ettt ettt e eetae e e e e e sreeesereeeeveeenes 49

4. Time to Shop fOr @ LOCATION. .. ..ccueieiiiiiieiiecie ettt 49
41 VBIUES. ...ttt ettt ettt s 49
4.1.1 The APPLOACK. .....eiiiiiiiiiiiee ettt et 51
4.1.2 What We CUTENELY USE ...eeeevvvieiiieeiiie ettt e e 52
413 What is in if for the VeNnuUe?..........ccceevviieiiiieiieceeeeeeee e 53
4.14 Your responsibility With @ VENUE ..........ccceeviieiiiiiiiiieeieeieee e 53
4.1.5 Your venue’s reSPONSIDIIILY ...ccuvveereiieeiiieiieeieeee e 54

4.2 TYPES OF POLES ..ottt et 58
4.2.1 Friction Based POLES ......ccceeeeiiieriieeiie ettt 58
4.2.2 Semi-permanent mounted POLES. ........coceevirieriiiiiniiniiieneee e 60
4.2.3 Permanently mounted poles..........coouiiiiiiieniiiiniieeieeceeeeee e 61
4.2.3 StaZ POLES ....eoiiiiiiiiiieeeee e 62
4.2.5 POLE SPECS. .vieurieiiieiieeie ettt et ettt ettt st taeeba e aaeenbeeneas 63

4.3 T Ao SRS 65

5. Internet marketing Plan ...........cccoeoiiiiiiiiiiii e 68
ST WEDSIEE .ttt et e et e e a e e ta e e e aa e e e ba e e nbaeenarees 68

S LT DIY ettt et 69
5.1.2 Naming YOUT WEDSILE ......eeeviieeiieeeiieeeiieeiieeeiteeeiteesiteesaeeesreessaseessseessseesnneeas 69
5.1.3 How much do you really need? .........ccccoeviiiiioiieniiiiieieceeeeee e 70

5.2 Get yourself CONNECted ........ccueeeeiiiiiiiiiiiiieeie e 70
5.2.1 Search ENGINES........couiiuiiiiiiiiiiieritcieeteeete ettt 70

5. 2.2 LUNKS 1ottt ettt et 71
523 M@ TAZS...couiiiiiiiieeieeeeeete ettt ettt e 72

5. 24 BlOZS. ...t oottt ettt st e e b e e b e e e enbeesaaeeeas 72



5. 2.5 FOTUINIS. . ..ottt e e e e e e e et e e e e e e e e eeeeeaaeeaeeseeeeenanes 72

5.3 CoNtACE LAST...eoutiiiiiiiieiie ettt ettt 73
5.4 Monthly email NEWSIETETS .......cccuieiiiiiiieiieeie et 73

B 8 F T (oY 0 S 811 YU 74
6.1 Flyers and business Cards..........cceevueriiriiiiniiieiieneeeceecceee s 74
6.2 EXPO-TYPE SHOWS ....eiiiiiieiiie ettt et st e e snree e nnbeeenneas 74
0.3 MEAIA ...eeeiiiieciiie ettt et et e et e e et e e et e e be e e tb e e eabeeerreeeaaeeenreeas 75
6.4 JOINE-VENTUIE PATLNCTS. ..cccuvieeeiieeiieeeiieeeieeeeteeeeteeetteesateesaeeesbeeesnseesnsseesnsseesnneens 75
6.5 OPEN HOUSE....coiiiiiieieeiiiee et et e e et e e e e e e e e nraeeeeensnaeeeenneees 76

. Student ReISIIAtiON........cviiiieeiieiieeie ettt ettt eteesaee b e esaeeebeeseeenseennes 77
7.1 COMMUNICALION ......eeitiieeiiieeiieeeieeeeteeeereeeetaeeestaeeestseeenseessseesseeessseeessseeessseeenssens 77
T2 FALES .ottt ettt nas 78
Release Waiver and Assumption of RisK..........cccvieiiiieiiiiiiiiiciec e 80
R T 2 11 1S, 1L USSR TPRTTPRRRP 81
Teaching and SPOTLING ........eeeriiieiiieeieece e eeebee e eeeaaee s 81

8.1 SPOTINE ..ttt ettt ettt ettt sttt et et 82
8.2 Class DESCTIPLIONS. .. ..eeeierieeiiieeiieeeiieeeiieeeiteesteeesteeestaeestaeessaeessseessseesnneeennseeens 84
8.2.1 Warm up and cool down procedures ............ccocueerueenieeiienieiieeiie e 84
8.2.2 Introductory Class / Private Party..........cccceeieviiiviieniieeeciecieeeece e 84
8.2.3 BOZINNET SCTICS. ...ccuviieiuiieeiiiieeiieeeitteeetteeeteeesreeessreeessreeesseessseessseeessseeesssesenns 86
8.2.4 INtermMediate SEIIES ....eevireieiieiieiietieie sttt ettt ettt sttt seeesae et 90
8.2.5 AdVANCEA SEIICS ....uvvieiiieeiiieeiiee et eite e tee et e e e et e e e ree e sebeeessseeeaseesnaeeennes 93

8.3 Other OPPOTTUNITIES ....ccuvieiiieiieeiieetieeiie et e ette et et et eesiee et e eaeeesbeeteessaeenseessneenseans 96
8.3.1 Private Parties ......c.cooiuiiiiiiiiiiiieie e 96
8.3.2 HOME PartI€S ...c..eeuiiiiiiiieiiiiiteiteeeee et 96
TR T B B (0] o 11 1 SRR 96
8.3.4 Private/semi-private 1€SSOMS.......cccviiriuiieriieeeiieeiee et esree e 97
8.3.5 MerChandiSINg.........cccueeriiiiiieiieiie ettt ettt ettt ettt e eae et e snseeseeenee e 97

o Class HandOULS. .....oouiiiiiiiee e 99
TRANK YOU .ottt et ettt et e st e et esabeebeesaeeenbeessneenseens 104

TO. CONCIUSION ettt e e e e e e e e e e eeae e e e e e e eeeaeaaeaeeas 106



TURN YOUR POLE ADDICTION INTO A BUSINESS!
By Jessica Jakacki

ISBN 0-9779625-0-4

Copyright Notice: © 2006 by 2Friends LLC All rights reserved. The free sample portion of this manual

(found at www.poleaddiction.com/business ) may be reproduced, copied, or distributed provided that it

includes the author and publisher information and the web address to purchase the manual. No other part of
this work may be reproduced or distributed in any form or by any means (including photocopying,

recording or electronic) without the written permission of the publisher.

Important disclaimer: Although every effort has been made to ensure this guide is free from errors, this
publication is sold with the understanding the authors, editors and publisher are not responsible for the
results of any action taken on the basis of information in this work, nor for any errors or omissions. The
publishers, and the authors and editors expressly disclaim any and all liability to any person, whether a
purchaser of the publication or not, in respect of anything and of the consequences of anything done or
omitted to be done by any such person in reliance, whether whole or partial, upon the whole or any party of
the contents of the publication. If expert advice is required, services of a competent professional person

should be sought.

About the bonus links in this guide: Although we aim to provide the information you need within the
guide, we also have included a number of website links because readers have told us they appreciate having
convenient access to additional information. We are not responsible for the content of any websites. Due to
the constant development of the Internet, links can change when people update or change their websites.
Therefore, in many cases, we have included more than one link to information, so even if one has changed,

another may give you additional information.

Photographs in this manual were done by: George and LeeAnne McInnis

Cover page was designed by: Eighth Day Media

Consultant Editor: Rick Jakacki



About the Author

Jessica Jakacki is a mother of three, wife, corporate-business owner and pole-dancing
instructor. A late night TV show, several hours on the Internet and a company called A
Pole Lot of Fun changed her life.

One evening while watching “The Best Damn Sports Show,” Jessica saw Tom Arnold
being taught how to pole dance by two Crunch instructors. Learning how to pole dance
always was a fantasy of hers and there it was, the newest fitness trend in California.

She spent an entire week on the Internet reading information from several resources and
finally came across A Pole Lot of Fun. Jessica did not need to be “sold;” she had her
credit card ready and wanted to be a part of this, no matter how much it cost. She
instantly became an owner of a home pole-dancing party business. She also called her
best friend, Kari Shaver, and ro/d her she too was going to be part of this opportunity.

After spending several nights learning the moves and reading the instructional manual,
they decided home parties were not what they wanted to do. They wanted to teach more
than the 11 moves offered by A Pole Lot of Fun — they wanted to teach all women the art
of pole dancing. Then, with months more training and research, Pole Addiction was born.

Jessica lives with her husband, Rick, in the wonderful little city of Port Huron, Michigan.
She still runs her insurance company and teaches instructors in her pole-dancing
company how to run the classes. She continues to use the information in this guide to
expand Pole Addiction across world.

She wishes to thank her husband, who spent several extra evenings alone with three
wonderful yet energetic children, so she could build her dream. She also thanks:

Her mother, Anita Reynolds;

Kari Shaver; her business partner, model and best friend;

Angel Anter and the Huron Athletic Club for giving her their first location;
Attitude in Ferndale, Michigan,;

Fred and Ebony Wilkerson at Powerhouse Gym on E. Jefferson in Detroit;
Studio 1219 in Port Huron their home studio (office with two 10-foot brass
poles);

Katie Coates owner of Vertical Dance (www.verticaldance.com);

Instructors Niya Jackson, Tamika Latham, Tara Lavery and the beautiful and
amazing “superstar’” Kamilah Harris also a model in the manual.

A special thanks goes to Tara Kemp and Dotti Porrett, who keep the insurance
agency running smoothly while Jessica is pole dancing.




1. Introduction

Welcome and thank you for investing in your future. You are about to embark on your
newest addiction: pole dancing, which will allow you to express yourself more uniquely
than any other fitness program. It empowers women and motivates them to feel sexy,
exercise more and realize it is not important to lose weight but very important to gain
both emotional and physical strength. You will be amazed by the transformation of
yourself as well as all of the wonderful women you are about to meet. You will build an

amazing bond with each and every one of your students.

Pole dancing is everywhere you turn in the media. It is on national TV shows as well as
local, national and international news publications and broadcasts. It continues to pop up

all over the world.

Though the world is starting to accept pole dancing as the hottest fitness trend and
gymnastic sport it is, getting over the image of it simply being strippers in gentleman’s
clubs still is a major hurdle. We are giving women and business owners all over the
world an opportunity to learn, teach and enjoy the most fun piece of fitness equipment

there is: a vertical pole.

There always will be the other type of pole dancing in the gentleman’s club and,
hopefully, you will look at them differently as there are MANY very talented women
working in those establishments. We are not here to change what they do, only dispel the

stigma attached to the name “pole dancing.”

Imagine for a moment a fitness class you attend once a week for two hours that is the

most exciting, motivating and frustrating class you’ve ever been a part of. You watch



women walk up to a vertical pole, grab on and swing effortlessly with the grace of a

veteran ballerina.

It is your turn. You walk up to the pole, grab it and barely are able to get your feet off the
ground and hold your own body weight. As soon as you are done, nine other women and

the teacher clap, cheer and praise your efforts.

Three sessions later, you are able to do 80% of the moves taught. You have learned a
routine and can hold your body weight on the pole. You have upper-body strength you
didn’t know could ever exist, and every time you do a move, your classmates cheer. This
is a pole-dancing class — the only fitness class in which everyone is cheering and

supporting each other. It’s the only class you actually look forward to attending.

This is how every one of your students will feel. You will get the most joy out of
watching your students touch the pole for the first time. You will watch them go from
meek, shy ladies to confident, sensual, beautiful women. This is feminine power at its

finest, and you will be responsible for helping women find their inner goddess.

You also get to make your own hours, determine your own income and benefit greatly
from tax benefits of owning your own business. You actually will be able to write off the

purchase of the guide and your vertical pole!

We would like to welcome you to the world of pole dancing. We want to give you a
wealth of information you can use to learn how to pole dance, to start your own business,

or to get hired as an instructor.

In chapter 2, entitled Spins, tricks and poses, we cover all of the moves necessary to

teach a private party all the way to an Advanced series.



In chapter 3, The pole-dancing business, we take you through the responsibilities it
takes to run a pole-dancing business and who should have those responsibilities. Hiring

instructors could be the most important step in the growth of your business.

In chapter 4, Time to shop for a location, you’ll learn the best way to run a pole-dancing
business without the overhead costs of opening your own studio. We also go through
venue responsibilities, types of poles and set up, so in a matter of a few weeks, you will

have a location to teach your classes.

In chapter 5, Internet marketing plan, you will learn how to market yourself. Today, the
most effective and reasonable marketing tool is the Internet. With a good website, getting
listed on search engines, and email newsletters, you consistently will grow an internal list

of women who are specifically looking for pole dancing.

In chapter 6, Basic marketing, you learn to do basic marketing. Though the Internet is a
valuable marketing tool, there still are many people who do not use, don’t have time to
use or don’t realize they can find you on the Internet. Business cards and flyers as well as

other marketing ideas will help get your name out to the public.

In chapter 7, Student registration, we tell you what to do when the phones are ringing
and the emails are coming. We take you through sample emails, phone scripts and a

simple registration process, via sample forms.

Chapter 8, Teaching and spotting, teaches you spotting techniques. With your marketing
plan rolling, your venue ready, your moves perfected and your students lining up, what’s
next? The actual class. We have included our class descriptions — from Introductory to

Advanced — as well as some extra income opportunities.

Throughout this guide, you’ll find sample forms and other items you can adapt and use to
teach your classes, as well as valuable advice from the women who helped write this

guide.



